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If people just came to

your shop and bought

your stuff!
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The Sales Funnel

+ How do you get people to your shop?

+ Those who:

Know what it is and want it
.QRZ ZKDW LW LV EXW GRQTW NQRZ WKH\ -
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Do not know they want it
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Why make It hard?

T Start with those who want to buy
TWork on those who know about it
f(GXFDWH WKRVH ZKR GRQTW NG
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Customer Focus

Name Business What do they SELL What/Why do customers ~ BUY
: Bed for the night? $ JRRG QLIJKWTV VO
Marrioft Hotel Meals/Drinks/Leisure Luxury/status
Gym & | Subscriptions Healthy body
D. Lloyd sports Food and drinks Identity, Social
facilities | Clothes etc interaction
P&G Fair Soft Hands
(Proctor & i u>i/ g Clean Dishes Lifestyle (soft focus
Gamble) . world, perfect children)
Coffee, cakes, A rest, a meeting place,
Starbucks Café overpriced toasted social contact,
sandwiches Lifestyle/status
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The product

TWhat do you sell?

TWhat do your customers buy?
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Segment

TList customer types (segments)

TResearch (for each segment)
Experience, expertise, education, profession
Emotions, values, lifestyle
Social and cultural environments

Technology or web use
Demographics: age, gender, socioeconomic etc
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Personas

Develop and author a persona
nclude keywords
nclude the task of the customer

_ook at objections  *develop responses

o

Document and pass to all involved
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About your customers

TMore than the demographic
TTechnology

TFamily

TConnections

TInterests and hobbies
TWork

TTriggers
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Personas

Persona sample

Lindsey - family of 4

4]

Name Linsey

Age 30 years’ old

Gender Female

Job title Mum - Stay at home - part time
working

Income Low to medium disposable income

Education Degree

Family Married to Barrie they have a

growing family with 2 children
Son 5 - Damian
Daughter 2 - Georgia

About Lindsey

Personal profile/character | Linsey grew up in the west Yorkshire region and married

doina her dearee in accoinintancvy  When her first child

Barry, an engineer she met at University in Leeds when
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Path to task completion

THow do they get to the shop?
TTouchpoints
TInformation scent

TTask completion
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< C' | ® www.campingandcaravanningclub.co.uk/helpandadvice/technicalhelp/datasheets/quide-leisure-batteries/

DATA SHEET #33 A guide to leisure batteries

& Gotov

Home > Help and Advice > Technical Help > Data Sheets Search > #33 A guide to leisure batteries

Leisure battery construction and care

Whether you camp on a Club site with full electric hook-up or attend rallies with no mains
electric supply a battery in your unit is an essential addition. This data sheet explains the
construction and provides some guidance to buying and maintaining a leisure battery to
enable a stress free holiday.

The 12V equipment in a caravan or motorhome relies
on a leisure battery. This important item is not
normally supplied with a new caravan whereas most
new motorhomes have one as standard. Batteries that
are designed to start a vehicle are made differently
from batteries specifically intended to run caravanning
appliances. This is because their operating

realliremente< are different Far inctance a vehicle

H33

[ 3
ror Download

1v] o ls(e]+

Contacts

Web:

Tel:

The Camping and Caravanning
Club

Greenfields House,
Westwood Way,
Coventry

CV4 8JH

024 7647 5442

_pelaTis
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DATA SHEET #33 A guide to leisure batteries

EGOtOv

Home > Help and Advice > Technical Help > Data Sheets Search > #33 A guide to leisure batteries

For further information

See Data Sheet (36) Charging a leisure battery at www.campingandcaravanningclub.co.uk/datasheets/

1
Thank you to John Wickersham (www.wickyworld.co.uk) and Banner Batteriej(www.bannerbatterien.com) foI
their kind help producing this datasheet. e o o o o o o o

#33 A guide to leisure batteries Page 8/8 _
—pclal
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BUFFALO BULL
SHD PRO

FULL PISTE POWER

E] BATTERY SEARCH ‘ RETAILER SEARCH

This website employs cookies. These are used for user guidance and web analysis, and help to make this website better and more user-friendly. More information is available here: Imprint
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WHICH WILL GO DEEPER?
REAL POWER

NN NOICINENN

<7 BATTERY SEARCH

ALL

STARTER BATTERIES I‘

INDUSTRIAL BATTERIES
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RUNNING BULL AGM
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SUSTAINABILITY
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TECHMCAL DETALS

DOWNLOADS
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Q&A

TTwitter @NigelTPacker
Tnigel@pelatisonline.co.uk
107989300264

TLinkedIn
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